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“*ashington, DC 20580, 202 523-3850
N: .:084—AA11

dusiry Practices.” Bureau of Consumer Protgc-
tion, quhingmﬂ. DC 20580, 202 523-4?95

RIN: 3084-AA13

I’

STANDARDS AND CERTIFICATION
Priority: Undetermined é.
Legal Authoritys 15 USC 45 Federal Tr
Commission At 15 USC 48(g) Fedaa -Tr
Co...mzssu;n Act -

CFR Citztion: 15 CFR 457, (New) =«

Abstract: Standards for products rerging
from nuts and bolls to computers are sel oy

ade
ade

trade associations. professionai scaieties.
testing ia:so.azc.,es. and other privste seciol
£ouDs. 'I'ray are relied on by comsumers,

vuiiding code officials, government agencies,
and others for regulator_v and procuremeni
purmoses. These standards can provide

cant benefits, such as ;owering the
mmuaications Lelweed buvers and
the wansier o ¢ choology:

amg

assur":;g'fz
energy ncy. or o\he_r

G'JC' Df:"'

cost LECRDOAOJ‘ infiate or DGd\.t
. or deceive conrumers abaut {oe
v or safety of 2 procduct In the
y*a\.eei:r:". the Commx ssion is examining
whether a rule, guice, or cther eclorcement
agtion i1s needed ic #ddress these

ympetitive and consurer injuries. The
Commission is parucuidrly interesied in the
impact cn injuricus practices of other events,

such as promulgation of OMB Circular A-119

{cont) ¥ )

Timetable: ',; ST
Action 5 . Date FR Cite

NPRM 7/ 12/07/78 43 FR 57269
Siaft Reporiy 06/00/83

Srraﬁ Emny— Ungetermined

Addmonaa,.nformahorr ABSTRACT CO\'I'.
and receg] court actons. An allernative to a
rule is 2 case-by-case approach to any
standards-related problems. The rule might-
have 3 yignificant economic effect - both
positive and negative - on smail bus&nesses.
Many, pomplaints about injurious standards

and ggrufication actions were filed by small
si=esses. The rule is aimed at alleviating
% injuries. On the other hand, most of
_;éxmcards and certification organizations
a? would be subject to the rule and subject

y compliance costs are small
inesses.

Vgency Contact Robert J. Schroeder, Fed-
eral Trade Commission, Division of Service In-

.condition.defects mcw

i

USED MOTOR VEHICLES
Priority: Undetermined

Legal Authority:
15 USC 2309(b) . -

CFR Citation: 16 CFR 455, (New) & . -

Abstract: The rule would have rec;zlired
dealers to post 2 window form cmlused cars
sold to consumers which disclosed, in plain
language. informstion concerning warranty
coverage offered [if any). the '.">aning of an
“As 1s” sale [in which neither
warranties nor implied warranii

offered), and other important mf

The form would have aiso informed
consumers that oral p‘ cmises are difficult to
enforce and would have =d the daaler
to disclose certain speci hani

and accompanyin
Purpose and Regul fatory
published in the Federal
14, 1981. All of the aiternetives that were
censidered. along with an analysis of their
costs and benefits, are‘set forth in the
Reguiatory Analysis and Statement of Basis
and Purpose &t 46 FL 13 31577, The
Commuission submitved the rule to Congress
for review under tha provisions of the FTC
Improvements Act ¢f 1830 oa S«.ptember S,
1981. The rule was, considered by Congress
and was vetoed on May 26, 1982, The
Commission has iaken the fule under
consideration in accordance wii Secton
21{c} of the FI'C Lmprovements Act (cony)

Timetable: u‘

egister oo August

o
TL34T

Action . | 4 Date FR Cite
NPRM ¥ 01/08/76 41 FR 1089
Senate Resolution 05/19/82
of disapproval T
House Resolution 05726782
ot disarproval
Cmsn promul 10/00/82
previous Final - e e
Ruie ~ - .
Commiasion - - 12/00/83 B
Actigh if R L
) appgopriate

Senalf Entityz Yes

Addptional information: ABSTRACT CONT:
of ¥8a. 15 U.S.C. 57a-1(c) (Supr TV 1980).
Coupsumers Union has filed a lawsuit
challenging the consttutionality of the
iggislative veto of this rule and is seeking a
urt order that the Rule become effective.
onsumers Union of U.S.. Inc. and Publiz
Citizen, Inc. v. FTC et al., No. 82-1512
{D.D.C.] The Commission will consider how

15 USC 45; 15 Usi 57(a) -

Current and Projected Rulemakings .

best to proceed under these circumsigiices.
Alternatives include a new rule whrcn would
reguire dealers to post a windw sticker
indicating the extent of anv wurranties
offered with the car or whemer the car is
being soid “As Is.” Ccmzmission action may
be deferred pending {3€ outcome of the legal
challenge to the C :,;'gressional veto of the

rule. © __;9" .
Agency Co.fact Susan M. b5¢, Federal
Trade C);,‘ mission,  Diwision of Marketing
Pract'xc‘;;s. Bureau of Consumer Protecuon,
- Was ;ﬁgton. DC 20280, 202 523-3660
FNN: 3084-AA1d . ~
3
g . B
§ ANTACID ADVERTISING
L —_— ©orimr s T
hs! Legal Authority: 15 USC 43 Fegeral Trade
4 Commssion Act 15 USC 52 Federal Traoe §
4 Commission Act; 15 USC 55 Fecerai Trace !
. Commission Act; 15 USC £7(a} Feceral Trace.:
i Commission Act
% CFRA Citation: 16 CFR :. 1, {New)
{ f\bs"&:t The Commis :

wission did 5ot propose & ¥
rule at the outset ol thus proce Joa..u-,. Rather &
than making a s?;e:fsc sroposal. the :
Commission {ocuse d he proceeding on
whether, and in what {orm. warmings
reguired by the Food-and Drug
Administration {"FDA") m tne iabeling of
non-prescription aniacids shouid also appear
in the advertising {or such preducts. The f‘
proceecing has expiored and considered
various aliernaiives. ing tuCLﬂg no warnmgs,
a geseral warning {which refers genersily to 3
the existence of risk and.directs conswmers =
to the label). various specific warnings #
{which specifically disclose the existence of %
particular risks), and various combinatons. -3
of general and specific warnings. The %
-potential benefits from adoption of any rule #
are threefold: first, the prevmlance of contra- &
indicated use of antacids may be lowered: 3
second. manufacrurers mayv have an-
incentive lo include addifional safety
information in their advemsmg. and third, 3
manufacturers may also bave an incentive t¢'s
produce saler antacids: The potential costs 3
from adoption of any rule are the foliomng 3
ﬁrst {cont) 4

L 7]
Tm’?etab!e: . R %

RO TR SO L LS N 'AL,,.:'. S8,

MM-—MQA¢~;‘~“J—"~ A e b
-—w&vm

s

A Action Date FR Cite g
NPRM 08/31/78 43 FR 38851 ;
Presiding Officer’s 11/00/73

Report .
Staff Report 06/00/83

Smail Entity: No

Additional Intormation: ABSTRACT CONT:
the effectiveness of antacid advertising may ;
be lowered: second. consumers may
mistakenly conclude from the warning
information that all antacids are unsafe, and3;
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FTC . . S T T e Current and Projected Rulemakings
e T R - A :
third. any required advertising disclosure. 5§ Timetable: . - Coen el Timetables ©. ~ . © 7 Sarye e e
may impose direct dollar costs. Alternatives % Action " Date Action  -:-- - Dats ER C!te?’
gtoa ruaamakmg might inciude cases under ? S
@& Secticn 5 and consumer, education." Al hougn 3 NFRM - 01/28476 41 : ANPRM 12/01/80 45 FR. 70%3 .
g no specific rule has yet been proposed. itis  # Request for 01/05/B1 48 FR 938 - ANPRM Comment 12/01/80 - -
3 not expected that any rule will have a technical o - N ‘Period Begin -~
¥ significant econormic impact on a SJbstamal 4 comments | N . ANPRM Comment 02/02/81 - _
number of smail entities. With the exception 3 ginal Commission 06/24/82 & Period End Lo
) of smalil retailers who advertise price and ?} decision . 5@‘ Commission 06/03/83
availauility in newspapers and magazines, & g 10204 St of 06/00/83 i consideration of
virtually ali of the antacid advertisers are . i Basis & & - * appropriate :
large entities. Mcreover, the impact cn small § = . B A C et -
; TP RUATRI SE ‘ Purpese - action L .
retailers will essentially be eliminated by a .} N . - '
provision exempiing print advertsming haL >, Small Entity: No ; Small Entity: Undetermined f
states only the proguct’s name and price. . § qditional Information: ABSTRACT CONT:  Additional Information: ABSTRACT CONT:
Agency Contact: Wallace S. Sayder, Asso- ars. With clarification of the : rule’s - - impose additicnal record-k

ciate regctor, Federal Trage Commussion, D re ements, r‘tdm.fac*vrﬁr: shouid be able and photocopying costs.
wision of Acvertising Pracuces. Bursau of Con.” 1 to minimize inadvertent viclations and to - . an FTC trade regulation ru -
sumer Protecton, Washbington, D.C. 20580, avoid unnecesss Iy compliance zosls. As formal complaint a2 ;
202 724-1511 . - #1 approved by i ommissicn e L associatidn or anop umie ¢ 2
RIN: 3084-£A90 ' L - - 4 amendments 11 nof have a s'gnificant - tohave engaged in i.,wa Lacis or practicesi a
’ economic impact on a subs‘a_.mal» number of voluntary guid fuir acts or
small businesses. A : : . practices: | anve :2ndaticns to

r tae releas

gcia
crth e findings of the

AT
len

Congress or to the

Contact:  Eari Jahnson, Federa
Divisicn of

+
519

cnforcemer

-4
5’ - -
e

ted: ‘ocal, State

“

f‘cm—q s Govcrnmenx Laveis Al

Commission Ac
CFR Citation: 16 CFR 423

Abstract: The rule and'its amen~y
to infcm consumers of proper ¢
procecures {0 sa; eguu. x'he ut
appearznce ©
The infsrmen

Agency Contact: Gary Hailey, Fedsral Trade

Comrrassion, Division o ,\-:r"ce industy Prac-

EYEGLASSES | 1" tices, Bureau of P""&jx. Protection, Wash-
B < - ington, DC 20380, 202.323-3482

Legal Authority; 15 U 45 Federal Trage . RIN: 3084-AA03 ¥

Commission Act; 15 USG 57{a) Federal Trace A

Commussion Act

HEALTH SPAS f : :
Legal Authority- A
Commmussion Act; 55
Commission Act

CFR Citatior: 1€ (7R -455 {Revisicn)
USC 45 Federal Trace

£
Abstract: The stafs of th ’ reau of - iy = -
ct: The stais of the FTC's Burea USC 57(a) Federal Trade

Consumer Protection has identified several
stale and private restrictions on the delivery Py :
of eve care goods and services which may CFR C:tat:on. ‘5" CFR 443, {New) © ° PO
decrezse consuner access to vision care i
services. incre«se the cost of those services.
and impede th2 growth of altemative
methods of o~anizing eve-care practices.-
The principai‘question the Commission is

. expioring is the impact of such resirictions
on the price, guality and availability of
vision care; The Commission's investigation

were prcposer’ oL
to cover ail textile gro acts mclaamg
carpets and rugs, upntisiered furniture,
. varms and linens. Tx- amendments would

. also reguire a m ~omplete statement of
the care pro ce:x res, tHe use-of standardized. _
care terminoiogy.znd the establishment of a
basis for the racy of each care -
in a label. On June 24.
on approved, with certain
thme amendments which

Abstract: T}*e :rcposed ruie would quire
- that health sps membership contracts
include provisions which would grant
consumers txe right to cancel and receive a
-full refund without penahty curing a three-
day coolingc!T period. If a seiler’s facilities
are not vet fully operational, the proposed

; it - ruie woulic provide that the consumer night
wouid e s exisung requ;ements has sough:. through the development of : e é L oooen el TR
but rejt ~ents which would have of cancel.glion may be exercised within ten

empirical market research, to determine

extencs e to additional products. = whether sigher prices resuit from these days aftes rnc;e.:'t of notice that é}e spa‘

o er mmiecinn ~ig] T Lot SR . facilities are ful iv operational and avzilzbie.
Pursuzit o ne Cor._:n:_ssan s dacisions, the restrictichs and, if so, whether m’semng el "na ful pf 2 ailab
staff .5 prerariag a revised slatement of . Consumsr benefits also result. The primary ollowizz3 the expiretion of the cooling-oil
basxs,“am.‘» saose and rule astendm ments fer i3 period, the proposed rule would require thas

:Tpac -of a rule on smail businesses could he b

- stem irom the increased competiuon in the
vision care indusiry which can be

z ated as a resuh of dereculatory effect

of tr.¢ 4 rule. Rule pfovisions 1 removing certam

ints on commercial ophthalmic praclice

- _co mi ephance competiticn by permitting

il entities {i.e.. optome'rists and

‘cAans} to engage in alternate modes of

L PR aacticer or to expand, should they desire to

o %o sc. The aifirmative requirements of a rule

e couid {cont} .

m}ﬁnca icn by the Commission. The
sndment approved by the Commission
w@rely clar emst..xg obligations. They
111 therefore impose litde or no incremental
ost on industry {cont]}

ezlth spa contrac: aiicrd the consumar
3 1t to cancel at any tme -
iracl's expiration. in this -
ier would be ailowed to
: 1 a canceilation fee not in excess of 5
pergent plus a pro rata portion of the
ccz,gfacz price: the taiance of the contract
p:"’ would have 1o be refunded {o the
cghsumer. Other provisions cf the pmvosed

e would prescribe the manner and form of

giving the conswmer notice of his
cancellation right, prohibit the use of long- -

- agy

“
A
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